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What and Why—MyDtxt? 
MyDtxt  is a mobile tex�ng program allowing you to communicate with your contacts quickly and efficiently 

by reaching  them directly on their mobile phones. 

MyDtxt gives you the ability to drive traffic to your loca�ons, increase your retail check average, s�mulate 

sales during slow periods, and promotes surplus inventory. You can also use MyDtxt to generate awareness 

for resident dining events and offer incen�ves when purchasing Voluntary Meal Plans. It is also another op-

�on to get feedback from your customers immediately. It’s simple to get started! 

MyDtxt is a powerful tex�ng tool and offers a large range of capabili�es. Go to page 9 to learn about the ad-

di�onal programs it offers. 

 

Ge�ng started and crea!ng an account 

Excited about this program? Here are your next steps! 

• Sign up at www.mydtxt.com   

• Click on “Sodexo Managers click here”. 

• Click on sign up. 

• Enter your account informa�on.  

• 1-2 days a2er submi3ng this form, you will receive an email confirming your subscrip�on. 

• There is no fee to sign up for MyDtxt. Outgoing SMS text messages cost 3.5 cents or 1 credit. A block of 

2000 credits can be purchased for $70.00. MMS text messages cost 10.5 cents or 3 credits. All incoming 

text messages are free.  

Now you are ready to begin using MyDtxt! 



How do I text my customers? 

Crea!ng keywords  

Now that you are signed up, before star�ng any campaign you will need to create keywords that customers 

will use to opt in to your program. Keywords can be short or long, but must be one con�nuous word. For ex-

ample XTZ Dining might have a keyword “xyzdining”, or “DineatXYZ”. Beware of keyword that force autocor-

rect as they will discourage customers.   Steps to crea!ng a keyword:  

• Login to mydtxt  

• Click on the Keyword Tab  

• Click Reserve Keyword  

• Type in your keyword. Look for the green checkmark. This means the keyword is available and can be 

reserved for your campaign 

• Click Reserve 

• You will now be guided to a screen for se3ng up an automa�c response text message. Automa�c re-

sponse message should be short and relate to your campaign. For example, “Thank you for joining! Show 

your phone for $1.00 off your next purchase at Starbucks” 

 

Sending messages to your members 

• Login to mydtxt.com  

• Click on Messages. 

• Type in the message. 

• Click on the keyword  and the group(s) to whom you want to send your message. 

• Choose to schedule the message or send now.  

• Next, a screen will appear that gives you a chance to confirm the message. 

Messages will be sent within a few minutes if you are sending “now”. 



Tips for sending messages 

Messages are scheduled in Eastern Standard Time.  

Only the customers opted in at the �me a message is scheduled will receive the message.  

Text messaging is unlike any other way to reach our students. Unlike emails, social media or mailers, stu-

dents receive text messages any �me they have their phone, which means almost any �me day or night. 

Please be mindful and  avoid early mornings and late evenings.  



How do I get feedback from my customers? 

Crea!ng keywords (again) 
We recommend crea�ng a unique keyword for your feedback campaign. Keywords can be short or long, but 

must be one con�nuous word. For example Zag Dining might have a keyword “ZagFeedback”, or “TalkToZag”.  

  Steps to crea!ng a keyword:  

• Login to mydtxt  

• Click on the Keyword Tab  

• Click Reserve Keyword  

• Type in your keyword. Look for the green checkmark. This means the keyword is available and can be re-

served for your campaign 

• Click Reserve 

• You will now be guided to a screen for se3ng up an automa�c response text message. The automa�c re-

sponse message should be short and relate to your feedback campaign. For example, “Thank you for your 

feedback. A manager will contact you shortly.” 

• A2er se3ng up Text Feedback, be sure to test the system BEFORE you open to customers. 

 

Responding to feedback  
Responding to feedback is essen�al to your campaign. it is very important to forward feedback text messages 

to the email of the GM or person responsible for customer feedback.  

To set up email forwarding 

• Login to mydtxt.com  

• Click on se�ngs 

• Click on Message forwarding  

• Click on Add email to the keyword (Choose the keyword for receiving emails)  

   Next, you can respond to each message by tex�ng them directly. For more complex 

   issues, ask the individual to respond to you with addi�onal details via phone or email 

   so you can be sure the issue is properly addressed. 



Digital screen op!ons & email forwarding (for feedback keywords) 

 

Text feedback gives your par�cipants the opportunity to send a personal message to a big screen that can be 

displayed for everyone to see. MyDtxt Text feedback app is also a great tool to keep your audience engaged 

and interested. This app allows you to display ques�ons, answers and comments on the screens in your resi-

dent or retail dining loca�ons. The program cost $20 per month and the app can be found under “Apps” on 

the menu bar. Once ac�vated, the Text Feedback module page will allow you to create your “Text Feedback” 

campaign. 

 

Here is a link to further details and instruc�ons on the program: 

hMp://newsystem.mydtxt.com/uploads/resources/17/Text%20Feedback%20Instruc�ons.pdf 

A Code will be sent to the email address added. Type in this code and click on Turn on forwarding  

 

 

Once you have this set up, you will receive an email for every 

text message feedback sent to your account.  



Marke!ng and launching 
Once you have created your account and set-up your keywords, it’s �me to launch MyDtxt and start  

building your database of phone numbers.  

Bold and stylish artwork is available to help you launch your campaign: 

hMps://noram.sodexonet.com/sdxnet/usen/usa/resources/guidelinesandstandards/marke�ngandpromo�ons/myDtxt.aspx 

Spread the word: 

• Post an announcement on social media with instruc�on on how students can sign-up 

• Install messaging at all campus retail register sta�ons & dining halls  

• Train all cashers to solicit sign-ups 

• Distribute Casher Cards 

• Digital Media 

• Email students, faculty & staff 

• Flyer campus 

• Flyers to Res Life, administra�on, student groups 

Set-up tabling events at key loca�ons on campus. Offer free candy bars, Mindful snacks or a coupon for a 

free soda for example, as an incen�ve for signing up. You may also decide to organize an incen�ve drawing 

to build your database.  
 

Building your database 

As part of Student Orienta�ons, ask all students to sign-up for the program. Set-up a table specific to MyDtxt 

and highlight the program.  

Offer current database members a special offer if their friends sign up. Direct them to your tabling event. 

“Sign-up your friends at (loca�on of tabling) and get a free (offer) today from (�me)” 

Set-up tabling events once a month at key loca�ons. 

Use early adapter rewards. Once you have your first group signed up, send them a coupon for a free slice of 

pizza or a free 6” sub. They’ll tell all their friends about the great incen�ve they received. Then send a less 

aggressive offer to the next batch of enrollee, like a free cup of coffee or a free cookie. The database will 

con�nue to build and now you can start sending profitable, traffic driving offers to your guests. 



Front-Line Training 
 

5 easy steps to training front line employees on MyDtxt  

 

1. Create an “elevator pitch” for your cashiers. Include a Cashier Card as a hand out. “Have you 

heard about our mobile tex�ng service? It’s very easy to join to get special discounts and free 

offers. The service is free and today you’ll receive a (coupon, Mindful snack, candy bar) for joining. 

Just text (keyword here) to 82257 to join.” You may modify this text for your loca�ons. 

2. Have all front line employees opt in to your promo!ons. It will some�mes happen that a person 

working the register is not informed a message is being sent out. By having employees opted in 

they will be reminded and made aware of the current text message promo�on.  

3. Teach cashier basic MyDtxt prac!ces.  Create a “MyDtxt Cashier Cheat Sheet” specific for your 

unit’s opera�ons and have each cashier review how to accept text message coupons, recognize 

forwarded messages, and other best prac�ces with text message marke�ng.  

4. Track all messages at the register. Create a buMon or have a tally sheet at the register so each 

text message used is tracked.  

5. Follow up on tracking. Each text message must be evaluated for effec�veness. Depending on the 

loca�on, some messages will work beMer than others. 



Campaign 

launch 
 

 

 

 

  Promo/Offer Rules & copy 

Launch 1st tabling 

Set-up sign-up tables at key loca�ons on 

campus. Offer free candy bars or Mindful 

snacks for signing up. You may offer a 

drawing incen�ve. 

Create excitement through an ear-

ly adaptor reward 

Early sign up customers receive $15 Flex. 

Text: Get your free $15 flex gi2 card just 

for signing up. Visit the dining services 

office and show your phone today only. 

2
nd

 Tabling 1 or 2 weeks later 

Set-up sign-up tables at key loca�ons on 

campus. Offer free candy bars for signing 

up. You may offer a drawing incen�ve. 

Reward the second phase adaptor 

"Free chips and a fountain drink” offer  

Text: Free chips and a fountain drink 

when you purchase a sandwich at 

(loca�on). Show your phone to redeem 

offer today only! 

 “Bring a friend” general offer en-

courages word of mouth sign-ups 

 Text: Buy a sandwich for a friend at 

(loca�on) and receive two free drinks! 

Show your phone to redeem offer today 

only! 

  

Addi!onal Offer Ideas Promo/Offer Rules & copy 

Free Cookie with a Combo Meal 

purchase 

Text: Go to xyz loca�on for free cookie 

with combo meal purchase. Show your 

phone 

BOGO Free Smoothie between 

3pm-5pm 

Text: BOGO Smoothie now to 5pm at xyz 

loca�on. Show your phone 

$.99 Medium Coffee a2er 2pm 

Text: Get a caffeine jolt w/ 99 cent coffees 

now to 5pm at xyz loca�on. Show your 

phone 

50% off a Simply To Go purchase 

(at the end of day to sell off prod-

uct) 

Text: 50% off grab’n go sandwiches in the 

cooler un�l they are gone at xyz loca�on. 

Show your phone. 

Free $20 Flex Dollars when you 

sign up for a 30 Block or 60 Block 

commuter plan 

 Text: Commuters get $20 in Flex when 

you buy a 30 Block. Go to Dining Office 

TODAY ONLY. 



Addi!onal Features 

MyDtxt offers addi�onal  

features you can ac�vate 

based on the needs of your 

campus.  Just go under the 

“Apps” tab on the MyDtxt 

website for a list of 

addi�onal features and 

ac�va�on. 


